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BRAND STORY



Born in Norway in 2002 and launched in Korea in 2005, SKONO, which currently has about 70 off-line shops and other direct

shops, is loved by customers for more than 10 years.

It has been attributed to a combination of the simple design that holds cheerful color sense and pattern and the honest

production process which is directly inspecting all the products being released.

2002년 노르웨이에서 탄생해 2005년 한국에 론칭한 스코노는 현재 70여 개의 오프라인 매장과 직영점을 운영하며 10년 넘게 고객들의

사랑을 받고 있는 패션브랜드 입니다. 경쾌한 컬러감과 패턴을 담은 심플한 디자인과 모든 제품을 직접 검수하는 정직한 생산 과정, 정

직한 생산 공정이 스코노 브랜드의 패션철학입니다..

BRAND STORY



[스코노]는 감각적인 디자인과 실용적인 소재 선택을 통해 착용자의 삶을 가치 있게 만들어주는 패션 브랜드입니다.

또한 실용성을 강조하면서도 아름다움을 놓치지 않는 북유럽의 디자인 철학을 기반으로 합니다.

SKONO is a fashion brand that will make the wearer's life worthwhile through sensory design and practical material selection.

it is also based on the design philosophy of Northern Europe that does not miss beauty while emphasizing practicality.
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SKONO was born in Norway, 

Northern Europe, where the 

harmonious coexistence of human, 

nature and design is considered the 

best value through the combination 

of nature- friendly design and 

practical value.

SKONO will give you a comfortable 

sense of balance and light feeling in 

your life by sensibly melting the 

design philosophy of Northern 

Europe that has been loved by 

people all over the world.

Discover the value of Scandinavian 

design with SKONO which will make 

your fashion life more valuable and 

more like yours.

SKONO는 북유럽 노르웨이에서 태어났습니다,

자연 친화적인 디자인과 실용적인 가치를 결

합하여 인간과 자연, 디자인의 조화로운 공존

을 최고의 가치로 여기는 북유럽 노르웨이에

서 탄생했습니다.

전 세계인의 사랑을 받아온 북유럽의 디자인

철학을 감각적으로 녹여낸 스코노는 일상에

편안한 균형감과 경쾌한 느낌을 선사할 것입

니다.

당신의 패션 라이프를 더욱 가치 있고 나답게

만들어줄 SKONO와 함께 스칸디나비안 디자

인의 가치를 발견하세요.
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It is hard to explain the obsession 

with what you like.

Something that you want to have, 

something that you want to see often,

and something that you want them to 

be around you.

That is the power of the brand, isn't it?

It wants to get closer to customers, 

wants to be together forever and 

wants to spend the same time with 

customers.

A pair of shoes with attractive color in 

your shoe shelf, the shoes inside a 

paper bag which placed in your shoe 

shelf without even notice.

That is 'SKONO' from Norway.

신발장에 놓인 매력적인 컬러의 신발 한 켤레,

나도 모르게 신발장에 놓인 종이 봉투 안의 신발.

바로 노르웨이의 '스코노'입니다.

The Brand,

I Wanted to Have and to Have It with Me.

ORDINARY HAPPINESS!
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The Mind-Soothing Design / STABILITY OF MIND

Design virtues of Norway, where the SKONO was born, are simple.

It strives to reproduce the three core values;

Simple, practical, and do not miss functionality.

Though it expresses the light color which is a energy for your routine,

SKONO prefers simplicity to fanciness and even its form is simple.

마음을 편안하게 하는 디자인

SKONO가 탄생한 노르웨이의 디자인 미덕은 단순합니다. 세 가지 핵심 가치를 재현하기 위해 노력합니다.

심플하고 실용적이며 기능성을 놓치지 않는다. 일상에 활력을 주는 밝은 컬러를 표현하면서도 화려함보다는 심플함을 선호하는 SKONO는 형태 마저도 단순합니다.
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The persistence of SKONO which is directly 

inspecting all the products being released one by 

one is also a strong will to show customers the 

highest quality products.

SKONO wants to create those values through its 

existence.

A strong brand that is loved by many people is not 

based on awareness of consumers but are 

unconsciously settled down in their emotions.
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THANK YOU

I-licensing Korea l Licensing Agent l E-mail : gidima.kim@gmail.com

www.i-licensing.co.kr

https://www.i-licensing.co.kr/
https://www.i-licensing.co.kr/

